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Ready-made design kits and virtual guidance are streamlining interior design accessories APPS AT bikes

Young consumers are expressing a growing interest in home decorating, a practice once relegated to moms books Brooklyn cars concerts cooking

and marrieds. FO]].E)WIIJ.:Ig the recent f-:-:-iplosion ofu'eb-hﬂsmli interior desigfl emﬂ.uentl, abevy of.vi_rtual T {I'E'Sigll di!lillg _—

decorator and design-in-a-box services have emerged, plaving to Gen ¥’s desire to simplify the design 2

process (and cut costs) without sacrificing their personal aesthetic. eco entertainment fﬂS]llO]l
Design in a Bag: Anyone who's wandered through aisles of fOO{l green hotels international

paint swatches can attest to the overwhelming prospect of
starting a renovation without expert help. KitchenLal’s £
clever Design in a Bag service offers a solution: design starter mobile movies IINIMIS1C new vork Nike
ldits for ldtchen and bath, priced upwards of $60. Users can
search within modern, classic and vintage styles, and cool,
warm, and neutral color palettes, to find their desired kit, each francisco shoes sports technology

of which contains countertop and tile samples, paint swatches, television the intelligence group
layout renderings, and a comprehensive shopping list. The
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i preexisting design preferences, and—an added bonus—cuts websites
down the prob. ab:hty of breaking into tears in the middle of Home Depot.




